Unraveling the web of personality judgments: the influence of social networks on personality assessment.
Contemporary assessment models have focused on the degree to which self- and other reports of personality description agree in an effort to define consensus and agreement about personality attributes. In general, we believe that analyses of this type of data have been limited in that they tend to focus on both simple models (usually dyad-based) and simple aggregations of data (usually correlations between self- and other ratings). In addition, the behaviors used as stimuli in experimental settings lack the richness of behaviors in natural social settings. Here, we present some ideas from social network models in an effort to influence broader conceptualizations of agreement and consensus in assessment. Social network models provide a more complete description of interpersonal behavior beyond the dyadic level in both laboratory and natural settings. After defining some basic social network concepts, we go on to suggest the applicability of these concepts to personality assessment and, more specifically, to how these models might be used to study self-other agreement and consensus about personality judgments. Empirical data are used to illustrate social network concepts in the domain of personality assessment.